
 
 
 

 
 

CORPORATE SOCIAL RESPONSIBILITY 
 
General Principles 
 
BUSU is committed to developing a comprehensive strategy on Corporate 
Social Responsibility (CSR).  This strategy aims to ensure that the Students’ 
Union meets appropriate regulatory or legal requirements but as importantly, 
that its activities reflect and underpin its core values.  It recognises that it has 
responsibilities to all of its key stakeholders and that its impact on its 
operations members and on the wider community.   BUSU, therefore, aims to 
ensure that the wider social consequences of its activities and operations are 
evaluated and reflected in a series of practical guidelines for its staff and for 
its members. 
 
Ethical and Environmental concerns and a concern for equality of access and 
treatment are at the core of the Students’ Union’s Values.  As a result, BUSU 
will not undertake any marketing and promotional activity which it considers to 
be offensive or demeaning to either gender or to any race, religion, culture or 
ethnic group.  BUSU has a longstanding commitment to these principles and 
is committed to showing a greater degree of sensitivity to such matters than 
many other organisations.  This can mean that what is deemed appropriate in 
other environments is not appropriate in the Students’ Union environment. 
 
The following guidelines have been adopted and support Policies already in 
place: 
 
• Code of Practice for Marketing and Promotional Activity [reference also to 

current Policy 128] – Licensed Trade. 
 
• Code of Practice for Marketing & Promotions – Tobacco Sales 
 
• Smoking on Students’ Union premises [Policy 2001/2-3] 
 
• Code of Practice on Gambling 
 
• Policy on Ethical Purchasing [Policy 2002/3-3] 
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Smoking on Union Premises 

 
1) Introduction 
 
Environmental tobacco smoke (ETS) is injurious not only to the health of 
those who smoke but also to others, through passive smoking.  The harmful 
effects of passive smoking are now established beyond reasonable dispute in 
authoritative literature.  Smoking is still the largest preventable cause of death 
and disability in Britain.  Additionally, smoking represents a fire hazard to the 
buildings and its occupants. 
 
The University of Bath Students’ Union (BUSU) understands that it has a legal 
obligation to protect employees from the effects of ETS under the Health at 
Work Act 1974. 
 
BUSU wishes to make employees aware of the dangers of ETS in the 
workplace, to lay out clear guidelines on where smoking is and is not 
permitted and where possible to encourage employees who smoke to seek 
help and advice on cessation. 
 
This duty of care extends to members of BUSU and to visitors, including 
customers and contractors, and the growing number of customers and 
employees that do not smoke deserve the choice of whether they wish to be 
in a smoky or a non-smoky environment. 
 
It is clear that a ban on smoking in bars and public places is imminent. BUSU 
recognises that restrictions on smoking in public places hold clear benefits to 
its membership, but also realises that the process of moving towards such a 
state must be carefully managed to prevent the commercial operations of the 
area being placed in jeopardy. The guidelines outline below outline the 
Union’s proposed implementation of a strategy to move from its current 
position towards a smoke free environment. 
 
2) Current position 
 
Smoking is not allowed on Students’ Union premises with the exception of the 
Plug Bar/Elements where the following policy exists: 
 
• The Plug Bar is designated a no-smoking area, Monday to Friday, 9:00 am 

to 6:00 pm (Policy 2001/2-3) 
 
• Elements is designated a no-smoking area, Monday to Friday 11:30 am to 

2:00 pm.  Additionally, a defined area adjacent to the Plug Bar is 
designated a no-smoking area from 9:00 am to 6:00 pm. 

 
3) Future steps 
In the light of proposed legislation and possible costs that may be incurred, 
the Students’ Union has outlined a timeframe for suitable steps to be 
implemented and targets to be reached: 



 
Short term steps (immediate – 1 year) 
The SU can make clear advances in the short term by ensuring the general 
attitude is supportive of non-smokers/those wishing not to inhale smoke. 
 
• To protect employees during work hours, BUSU will reaffirm the no-

smoking area by the bars through staff training and appropriate signage. 
The SU will encourage non-bar staff members not to use the bar as a 
walkway to and from their offices 

• BUSU will clearly indicate where smoking is allowed and where the 
designated non-smoking times/areas are so all parties using the area are 
clear on the current policy. 

• Additionally, BUSU will ensure that ventilation meets appropriate 
standards. 

• BUSU will disassociate itself from the promotion of tobacco products by 
committing to the following advertising standpoints:  

 BUSU will only accept gantry and vending machine branding and 
will reject any means of promoting or encouraging its members or 
staff to buy tobacco products. 

 BUSU will not take part in any advertising campaigns for any 
tobacco company, including accepting advertisements for any of its 
publications.   

 The Students’ Union will not accept any sponsorship from any 
tobacco company for any event, including those for sports clubs 
and societies.   

 Posters listing the hazards of smoking will be displayed in the areas 
where the Students’ Union sells tobacco products. 

 Within the next 5 years, if the Executive committee decides to 
invest any funds under BUSU’s constitution, these may not be 
invested in any company that deals in tobacco products. 

• BUSU will support non-smoking through various promotional activities: 
 Annually run campaigns to raise awareness of the adverse affects 

of smoking and encourage good health. 
 Set up initiatives to support individuals that are trying to stop 

smoking 
 On National No Smoking Day, the SU Shop will not sell tobacco or 

tobacco related products, nor will BUSU sell cigarettes from its 
vending machines on this day.  Appropriate notices will be 
displayed giving advance notice of this action [see Policy 107] 

 
 
Medium term steps (1 – 2 ½  years) 
A total ban with almost immediate affect may be detrimental to the bars. As 
such, the SU will take steps in the medium term to pave the way for a ban: 
 
• BUSU will commit to the voluntary ‘Charter on Smoking’ in public places 

which is designed to encourage venues to improve the provision for non 
smokers and overall air quality. This will require BUSU to: 

 Have a set policy on smoking and communicate this to potential 
customers 



 Clearly indicate through appropriate and recognised signs where  
 Smoking is not allowed 
 Smoking is allowed 
 Smoking is allowed only in designated places 

 Also, the SU must ensure staff are aware of the smoking policy, and 
train them to operate it effectively 

• To ascertain the potential threat of a total smoking ban on the Unions bars 
operations, a consultation and research process with the customer base 
will be undertaken. The main aims would be to find out: 

 the proportion of the customer base of the bars that smoke 
 what the general attitude towards a smoking ban would be 
 what provisions smokers would consider acceptable when a ban is 

implemented. 
 if the student body would support the union in pre-empting the 

smoking ban, or if the SU should hold the current position of 
smoking/non-smoking policies until legislation comes in mandating 
a total ban.  

• When planning any refurbishment of the bars area, the smoking policy and 
future plans will be considered 

• The viability of extending the existing smoke free times will be considered. 
Options may include making most areas permanently no-smoking 
(including during the evening), and creating a small smoking area for use 
during the evening. 

 
Long term steps (2 ½ - 4 years) 
At present the specifics steps that need to be taken in the long term are 
unclear.  Once legislation has been clarified and the student body has been 
consulted, a more detailed long term plan can be laid out. At present the SU 
plans to: 
• Assess the feasibility of making all SU bars areas smoke free. 
• As soon as a ban is viable, the SU will hold a referendum attempting to 

ban smoking throughout the SU  
• To support the ban, the SU will consider creating an external area where 

students could smoke during evening when they attend SU nights.   
 
 
 
 
 
 



University of Bath Students’ Union Code of Practice for Marketing and 
Promotional Activity – Licensed Trade 

 
 
Responsible drinking 
 
BUSU recognises that alcoholic beverages are an important part of the 
Union’s commercial activity.  Equally it is recognised that they represent an 
important part of students’ experience of University life.  However, BUSU 
recognises that: 
 
• Alcoholic beverages may be consumed irresponsibly, creating problems 

for the individual and for the wider community 
 
• We have a responsibility to ensure that we market and promote alcohol 

responsibly. 
 
Marketing code 
 
Compliance with laws and regulations 
 
All Licensed Trade marketing activities will be in keeping with both the letter 
and the spirit of all applicable national laws.  The Marketing department will be 
responsible for ensuring this. 
 
Licensed Trade promotional policy 
 
BUSU will ensure that drinks promotions will encourage responsible 
consumption by those adults who choose to drink and will not support 
activities which encourage excessive consumption. 
 
All promotional activity will comply with the Portman Group policy on 
commercial communications and should, therefore, avoid: 
 
• Association with anti-social behaviour 
• Purchase or sale to under 18’s 
• Appealing particularly to under 18’s rather than adults 
• Suggestion of sexual success or prowess 
• Association with illicit drugs 
• Encouragement of illegal, irresponsible or immoderate consumption 
 
Unacceptable promotional activity 
 
In addition to activity which is not in line with our General Principles, the 
following promotional activity is not acceptable: 
 
• Any promotional activity which implies drinks being ‘downed in one’ or 

which incentivises speed drinking 
• Promotions that involve drinking games 



• All inclusive promotions – including large quantities of, or all drinks, in the 
admission fee 

• Any promotion that involves an initial payment to obtain reduced price 
alcohol for a sustained period 

• Links with any tobacco related products in promotions e.g. match boxes, 
cigarette lighters, ashtrays etc 

• Promotions which refer to the effects of intoxication in any favourable way, 
e.g. referring to consuming alcohol to recover from previous over-
indulgence, or glamorise excessive  or irresponsible drinking 

• Use of image/symbols/characters or persons in promotional material that 
appeal to those under the legal purchase age 

• Direct or indirect references to drug culture or illegal drugs 
• Association with violence or anti-social behaviour 
• Activity which presents abstinence in a negative light 
• Sampling activity involving staff under the age of 18 
• Sampling activity which offers more than 1.5 units of alcohol per person 
 
Good practice 
 
The following represent examples of good practice: 
 
• The inclusion of responsible drinking messages and alcohol units where 

appropriate 
• Promotions that are run over periods of time to ensure prizes such as 

drinks vouchers can be redeemed later, not just on the day they are won 
• Promotional activity that incorporates a soft drinks offer 
• Any time limited promotion should be for 2 hours or longer 
 
[Policy 128] 
 
 


