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INTRODUCTION 

The University of Bath profits from stock sold in the small ‘Fresh’ shop in the Students’ 

Union Building. This means when students buy sanitary products, which we deem to be 

essential items for a healthy and normal life, the University profits from this purchase. We 

argue that this is wrong, and that sanitary products should be sold as cost price. This profit 

and its implied support of the Government's tax of sanitary products, and the notion that 

women's sanitary products are a luxury, is a display of institutional sexism. 

REASON FOR CHANGE 

Considering 

1. Tampons and sanitary products are a crucial necessity for people who menstruate, and

are essential for those people to live a normal, healthy and hygienic life.

2. The Government already charges a 5% tax rate on sanitary products, classing it as a

“non-essential, luxury item”

3. Financial Secretary David Gauke has estimated that VAT receipts from the sale of

sanitary products subject to the 5% VAT rate is around £15 million in each of the last five

years.1

4. Over a life-time, is it estimated that people who menstruate spend more than £2,680 on

sanitary products2

5. The University-owned ‘Fresh’ shop in the Students’ Union building sells tampons and

sanitary pads at a cost of £2.39 for 25 units and £2.79 for 20 units respectively; which

can equate to a cost of £172.80 over a student’s entire university career based on a

three year degree programme3

Bath Students’ Union recognises that 

1. It is wrong for the University to make a profit off of student’s uncontrollable, natural

physiology, especially considering it disproportionately impacts only a certain group of

students.

1 http://www.ibtimes.co.uk/tampon-tax-how-vat-paid-sanitary-products-other-countries-1526487 
2 Estimate based on use of 14p per unit, used 4 times a day over a period lasting 5 day occurring every month 
throughout a lifetime 
3 Estimate based on use of 14p and 10p per unit, used 4 times a day over a period lasting 5 day occurring every 
month throughout a 3 year degree programme 
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2. To sell sanitary products on campus where possible would not only reduce the cost 

students have to fork out for an essential item, but it would also be a highly significant 

symbolic gesture that recognises the harmful implication of the so-called ‘Tampon Tax’. 

3. Students need adequate access to sanitary products in order to live a healthy and 

normal life, and should not have to unfairly contribute to university profits when the 

only alternative is to risk infection and a disruption to normal life. 

 

THE PROPOSAL 

Bath Students’ Union will 

1. Lobby the University of Bath to sell sanitary products sold on campus at the 

University-owned ‘Fresh’ shop at cost-price, meaning that the University does not 

make a profit on any sanitary products sold 

2. Lobby to  have these measure implemented as soon as possible, aiming to have 

them in place by the next academic year, September 2016 




